Retail loyalty management capability map
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This diagram details business capabilities for a retail loyalty management solution with high-level product positioning rut

powered by the Salesforce Customer 360.
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Loyalty Administration Loyalty Processes Intelligent Loyalty
Program, member, partner management Accrual & redemption Promotion recommendation
Promotion admin Points expiry Promotion effectiveness
Rewarrds and benefits management Tier Liability & fraud management
Voucher management Promotion orchestration Personalized rewards
Batch management Decision tables
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Orders (OMS) External context
Products (PIM)
POS
Transactions Analytics (EDW, BI)
. \. J/

Workflow



	Retail loyalty management capability map
	Retail loyalty management capability map


